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FOR IMMEDIATE RELEASE

RICKIE FOWLER OPTS FOR ALL GREEN PUMA ENSEMBLE
CARLSBAD, CA (February 5, 2011) – Earlier today, PUMA Golf and Rickie Fowler showed support of Waste Management’s ‘Green Out’. Rickie, who shot 9-under at the second round of the Phoenix Open, supported the ‘Green Out’ by ditching his typically bright gear for an all green look.
“The ‘Green Out’ is a great idea and I’m excited to support it,” said Rickie Fowler. “PUMA has set out to become more sustainable and wearing all green today was a great way for me to showcase my support of Waste Management’s ‘Green Out’ in addition to PUMA’s sustainable initiatives.”
PUMA Golf and Rickie Fowler showed their support of Waste Management’s ‘Green Out’ with a head-to-toe green ensemble. Rickie sported PUMA Golf’s Fitted Monoline Cap, Golf Pant, Golf Performance Polo, High Shine Belt and Cell Fusions all in a specially designed green color to support the eco-sensitive efforts being made at the tournament. Rickie kept true to his sense of style by wearing his PUMA Golf favorites, the Fitted Monoline Cap and Cell Fusion.
In further support of the ‘Green Out’ PUMA Golf gave Rickie a few extra green Fitted Monoline Caps that he signed and tossed out to the fans at hole 16. During his walk down the fairway, Rickie threw about 15 hats to the fans and finished the hole with a successful birdie. 
PUMA believes in contributing to a better world and has set up the PUMAVision Division to set up programs to help PUMA foster creativity, support global peace and become more sustainable. Most recently, PUMA has launched the Clever Little Bag; an eco-friendly alternative to the traditional shoebox that uses 65% less paper and reduces energy, water and diesel consumption during manufacturing by over 60% a year.
Check out Rickie’s latest looks on puma.com\golf or for more information on PUMAVision, visit vision.puma.com.
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Visit us at: facebook.com/pumagolf and twitter.com/pumagolf
Editor Note:

Additional press materials are available at http://puma.digitalnewsagency.com/
Media Contact:

Kristine Owens, International Public Relations PUMA, +1 617.488.1009, kristine.owens@puma.com
About COBRA-PUMA GOLF 

COBRA-PUMA GOLF is a corporate division of PUMA North America and combines two strong brands that provide a full range of offerings to the golf industry. COBRA-PUMA GOLF is an inclusive company for golfers of all abilities, attitudes and styles who enjoy the game. The portfolio includes Cobra Golf’s high performance drivers, fairways, hybrids and irons, as well as PUMA Golf’s sport and lifestyle footwear, apparel and accessories for both men and women. Fusing performance and style, COBRA-PUMA GOLF brings a focus on innovation, technology, compelling design and superior performance with an edge to the global golf marketplace. COBRA-PUMA GOLF is a part of PUMA AG, one of the world’s leading sportlifestyle companies that designs and develops footwear, apparel and accessories.  For more information, visit golf.puma.com and cobragolf.com 

