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PRESS RELEASE
PUMA and Contemporary Artist Kehinde Wiley Present Africa Inspired Collection for Fall Winter 2010 
PUMA has once again partnered with Kehinde Wiley, one of the world’s most sought-after urban artists, for the Fall Winter 2010 PUMA Africa lifestyle collection of apparel, footwear and accessories.  
The PUMA Africa collection uses bold graphic patterns from some of Wiley’s past works and integrates them throughout the bright color-blocking patterns of the collection. This is the second season that PUMA has collaborated with Kehinde Wiley and is part of a larger Africa-themed campaign PUMA is embarking on in advance of World Cup 2010, which will be held in South Africa in June. PUMA, best known for the sponsorship of 12 African national football teams, is expanding its reach to create African-inspired lifestyle products in tandem with Wiley. 
In addition to the lifestyle collection of apparel, footwear and accessories, Kehinde Wiley has produced four original works of art inspired by three of football’s most decorated players.  PUMA-sponsored football stars; Samuel Eto’o of Cameroon, John Mensah of Ghana and Emmanuel Eboué of Ivory Coast sat for Wiley as he painted three individual portraits of each player wearing their national team kits.  A fourth ‘Unity’ Portrait was painted with all three players together, symbolizing the united countries of Africa.  In each portrait, Wiley captures the essence of each player using the rich heritage, customs and people of Africa as inspiration.  The portraits have been shown across the globe at gallery and museum exhibitions in Berlin, Paris, London, Milan, Tokyo, Beijing and South Africa.   

Born in Los Angeles to an African American mother and a Nigerian father, Wiley describes his relationship with Africa as “one of searching and longing.” Wiley, which means “second born of twins” in Yoruba, grew up without knowing his father, and curiosity led him to Nigeria at the age of 20.  Upon meeting his father, Wiley completed a series of portraits of his father, and later, in 2007, returned to Africa to compile a body of work entitled “The World Stage: Africa Lagos-Dakar”, which was exhibited at the Studio Museum in Harlem.  At age 32, he represents the African-American cultural explosion that has gripped the world.  With an MFA from the esteemed Yale University School of Art, Wiley’s work is sought after in major galleries around the world.  
Key Highlights from the 2010 PUMA Africa  Collection 
Best Hoodie

Designed for the female who wants to make a statement, the Best Hoodie boasts a low cut front perfect for layering, a tapered fit and an all over Kehinde Wiley print – giving the typical hoodie a much needed makeover.

Best Winter Jacket 2

Inspired by urban culture, Best Winter Jacket 2 has a slimmer fit to deliver warmth and style in the coldest of cold. Faux fur detailing and a Kehinde Wiley print put the oomph in this jacket, making it statement piece this winter.

Better Dress

Made for women on the move, the Better Dress is a fashionable and versatile piece to add to every woman’s wardrobe.  With a comfortable and shaping fit, the Better Dress is perfect for a day of errands or a late night meet-up with friends.

Harem Pant 

The Harem Pant harkens back to a classic Middle Eastern design, contemporized by modern detailing. A subtle graphic from artist Kehinde Wiley, combined with embroidery, gives this pant sleek style.

Poncho
Throw on the Better Poncho for added warmth and an eye-popping graphic.

The Poncho is a must have addition to every woman’s closet. It’s the perfect layering piece with a subtle, all over color on the outside and a vibrant, exciting Kehinde Wiley graphic on the inside. Pair it with the Better Dress for a date or throw it on over a tee for a stroll outside. 

Tekkie Hunger CVS
Love the worn out look without having to break shoes in? The Tekkies Hunger CVS feature frayed edges and a collapsible upper to add a hint of a worn look to these shoes. Bonus points, the Tekkie Hunger features one of Kehinde Wiley’s prints, giving them a cool, urban artsy appeal. 

Tray Flip Hunger
Keep it simple or make a statement with the Tray Flip Hunger. This customizable shoe has an option to decide how bold one can be. The collar has an extra layer, which can be flipped up for a classic look or flipped down to reveal a colorful Kehinde Wiley graphic. Versatility is the magic word. 

4M Mix

Cause some sneaker envy among friends with the 4M Mix.  Combined materials of leather and suede, laser printed Kehinde Wiley graphics and eye-popping colors form a contemporary spin, make these sneaks – and the person who wears them - the object of sneaker desire.
The PUMA Africa lifestyle collection will be available at PUMA stores beginning in March 2010 (INSERT LOCAL DATES).  For more information, visit www.puma.com.
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PUMA is one of the world’s leading Sportlifestyle companies that designs and develops footwear, appar​​el and accessories. It is committed to working in ways that contribute to the world by supporting Peace, Creativity, and SAFE Sustainability, and by staying true to the values of being Fair, Honest, Positive and Creative in decisions made and actions taken. PUMA starts in Sport and ends in Fashion. Its Sport Performance and Lifestyle labels include categories such as Football, Running, Motorsports, Golf and Sailing. The Black label features collaborations with renowned designers such as Alexander McQueen, Yasuhiro Mihara and Sergio Rossi. The PUMA Group owns the brands PUMA and Tretorn. The company, which was founded in 1948, distributes its products in more than 120 countries, employs more than 9,000 people worldwide and has headquarters in Herzogenaurach/Germany, Boston, London and Hong Kong. For more information, please visit www.puma.com 
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