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FOR IMMEDIATE RELEASE

PUMA® Signs Rising Golf Star Rickie Fowler 

Sportlifestyle Brand to be Official Supplier of Footwear, Apparel and Headwear For Fowler
Boston, MA (September 29, 2009) – Today PUMA® announced twenty-year old golfer Rickie Fowler, who just turned professional, will join the sportlifestyle brand’s roster of world-class athletes, among them: track and field star Usain Bolt, baseball player, Johnny Damon, and race car driver, Kasey Khane.  The partnership, reached through an agreement with PUMA and SFX Golf, will make the sportlifestyle brand Fowler’s official supplier of PUMA Golf product on and off the course.  He will also be featured in the Spring/Summer 2010 marketing campaigns for the brand, specifically for the golf category.  

To celebrate, PUMA welcomed Fowler to the family at the Soboba Classic Tournament by surprising him with a tricked-out, motocross-inspired golf cart sporting the signature PUMA cat against the bold PUMA red background.  The cart features a roll cage, off-road tires, a push bar and a state-of-the-art stereo system.  Fowler will use the cart during the Pro-Am round, while he plays in a foursome made up of his father Rod Fowler and famed motocross racers, Jeremy McGrath and Brock Glover.  Very much the home-town favorite, Fowler will be cheered on by thousands of spectators during the tournament.  

“Rickie brings a unique blend of sport and lifestyle to the game, which fits the PUMA brand perfectly.  His wide ranging interests off the course brings a crossover appeal that will resonate with a whole new generation of golfers,” said Robert Philion, Global Business Unit Manager, PUMA Golf.  “As the PUMA Golf business continues to grow worldwide, it’s important for us to have players in our portfolio who bring a sense of style and excitement to the world of golf, reinforcing our mantra of Look Better, Feel Better, Play Better.”

Once a promising motocross competitor, Ricky turned his attention to competitive golf at the age of 14.  As a student and golfer at Oklahoma State, Fowler made a name for himself on – and off - the course.  As a freshman, he was the youngest recipient of the 2008 Ben Hogan Award, given to the nation’s top men’s college golfer, and he earned the coveted Phil Mickelson Award the very same year.  For the past two years, Fowler has been ranked as the world’s #1 amateur and was also part of two Walker Cup Teams.  This past year, he played in several tournaments on the PGA Tour, including two US Opens Championships.  Fowler played his first professional tournament earlier in the month at the Albertsons Boise Open in Idaho.   In October, Rickie will join Justin Timberlake and other celebrities in the Justin Timberlake Shriners Hospital for Children Open in Las Vegas.  Rickie currently resides in Murrieta, California with his parents, Lynn and Rod Fowler and sister Taylor.  
“It’s an honor to be part of a brand like PUMA that is so fun and light hearted but also serious when it comes to sport,” said Fowler. “The PUMA Golf line has all of the features I need to play the game well while allowing me to express my personality with great styles and a unique look, whether I’m playing golf or just hanging out with my friends.” 

During tournament appearances, Fowler will wear PUMA performance golf apparel, headwear and footwear with Smart Quill technology. Smart Quill technology features strategically positioned spikes to maximize grip, offering the best combination of traction, lighter weight and comfort in the industry.  PUMA Golf apparel features Invisibonding Technology, an innovative way to eliminate stitching along the seams, which allow for easy of movement and enhanced on-course performance.  
Fowler joins more than 60 golf players worldwide who are supported by PUMA including, Geoff Ogilvy, Jeff Overton, Hideto Tanihara, Johan Edfors, Erica Blasberg, Anna Nordqvist, Jade Schaeffer and many more names and faces around the globe.  With a design concept that focuses on individuality, newness and color, the brand offers key elements of versatility, lightweight and innovative technology.  PUMA Golf is a perfect mix of performance and lifestyle and is worn by PUMA’s pro golfers worldwide and continues to bring attitude and change to a tradition-laden sport.  For more information on PUMA Golf visit, golf.puma.com or on facebook at facebook.com/puma golf.
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For more press information visit: www.puma.digitalnewsagency.com
For more information on Rickie Fowler visit: www.rickie-fowler.com
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PUMA is one of the world’s leading Sportlifestyle companies that designs and develops footwear, appar​​el and accessories. It is committed to working in ways that contribute to the world by supporting Peace, Creativity, and SAFE Sustainability, and by staying true to the values of being Fair, Honest, Positive and Creative in decisions made and actions taken. PUMA starts in Sport and ends in Fashion. Its Sport Performance and Lifestyle labels include categories such as Football, Running, Motorsports, Golf and Sailing. The Black label features collaborations with renowned designers such as Alexander McQueen, Yasuhiro Mihara and Sergio Rossi. The PUMA Group owns the brands PUMA, Tretorn and Hussein Chalayan. The company, which was founded in 1948, distributes its products in more than 120 countries, employs more than 9,000 people worldwide and has headquarters in Herzogenaurach/Germany, Boston, London and Hong Kong. For more information, please visit www.puma.com 
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