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PUMA® Signs as A Founding Partner and Official Sponsor of Women’s Professional Soccer 
WESTFORD, MA & SAN FRANCISCO, CA (December 15, 2008) – Today, global sportlifestyle brand PUMA and Women’s Professional Soccer (WPS) announced an exclusive partnership making PUMA an official founding partner of  WPS and an official sponsor of all WPS  franchises. The multi-year partnership makes PUMA the official sport and lifestyle apparel, footwear and equipment supplier of WPS, including the official WPS Match Ball.  In addition to on-field performance wear, PUMA will outfit the athletes and teams at all WPS-related events, activities and WPS appearances in sportlifestyle apparel. This partnership kicks off with the inaugural season in April 2009 and will see PUMA collaborating with WPS to enhance the game of women’s soccer and will act as the foundation in the PUMA Women’s category.  
“PUMA has built up a strong momentum in women’s soccer over the past 10 years collaborating closely with pioneering partners that have redefined the game on a global and local stage.  Today, we are proud to be one of the founding partners of Women’s Professional Soccer in what promises to be a new pioneering chapter for women’s soccer,” said PUMA Chairman & CEO Jochen Zeitz.  “The WPS partnership provides PUMA with a perfect platform to reinforce the brand’s positioning as the most desirable sportlifestyle brand in the world as well as underline our continued commitment to women’s sports.”
With the WPS partnership, PUMA further underlines its commitment to women’s soccer where it already has long-term partnerships with the likes of two-time FIFA™ World Player of the Year Marta da Silva of Brazil, who was drafted by the WPS Los Angeles Sol, U.S. National Team star Leslie Osborne, who will be playing for WPS in the Bay Area, and several Club teams in Europe including Swedish champion’s Umea IK, UEFA Women’s Cup Champions in 2003 and 2004.
“To have PUMA, the world’s leading sportlifestyle brand, as a founding partner in Women’s Professional Soccer is a great endorsement for our league,” said Commissioner Tonya Antonucci. “We are proud to have PUMA’s commitment to support, supply and grow the league and we recognize the creative, stylish and unique ways PUMA will promote WPS and women’s soccer on the whole.”   

PUMA will have a presence in each market and stadiums for WPS games, as well as the WPS All-Star Game, WPS playoffs and WPS Championship game.  PUMA and WPS have agreed to cross-promotional marketing opportunities via national print media, online media and television.  This agreement also marks PUMA as an official licensee of the WPS for items including on field and sportlifestyle apparel, footwear and a wide variety of accessories.
PUMA is a leader in the game of soccer with a European portfolio of five National Teams, including current FIFA World Cup™ holders Italy, Austria, Switzerland, Bulgaria and Czech Republic.  In addition to being the official supplier to these European teams, PUMA has a long standing relationship with 11 African soccer Federations including the current CAF African Cup of Nations™ holders, Egypt, Ghana, Cameroon, Angola, Ivory Coast, Morocco, Senegal, Tunisia and Namibia.  In the U.S., PUMA has worked with all-star Major League Soccer athletes such as Matt Reis, Brian Ching and Dwayne De Rosario.

About PUMA  

PUMA is one of the world’s leading sportlifestyle companies that designs and develops footwear, apparel and accessories.  It is committed to working in ways that contribute to the world by supporting Peace, Creativity, and SAFE Sustainability, and by staying true to the values of being Fair, Honest, Positive and Creative in decisions made and actions taken. PUMA starts in Sport and ends in Fashion. Its Sport Performance and Lifestyle labels include categories such as Football, Running, Motorsports, Golf and Sailing. The Black label features collaborations with renowned designers such as Alexander McQueen, Yasuhiro Mihara and Sergio Rossi. The PUMA Group owns the brands PUMA, Tretorn and Hussein Chalayan.  The company, which was founded in 1948, distributes its products in more than 120 countries, employs more than 9,000 people worldwide and has headquarters in Herzogenaurach/Germany, Boston, London and Hong Kong.

For more information, please visit www.puma.com
About Women’s Professional Soccer (WPS)

The mission of Women’s Professional Soccer (WPS) is to be the premier women’s soccer league in the world and the global standard by which women’s professional sports are measured.  Play kicks off in the spring of 2009, with WPS teams based in the Bay Area, Boston, Chicago, Los Angeles, New Jersey/New York, St. Louis, and Washington, D.C.  The league plans to expand in 2010 with the addition of Atlanta and Philadelphia, while working to secure a facility for a Dallas team for the second WPS season. For more information, visit www.womensprosoccer.com.
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