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WHAT’S OLD IS NEW AGAIN: PUMA® LAUNCHES ARCHIVE.COM WEBSITE
PUMA® Opens the Archive Vault on 60 Years of Iconic Styles and Takes it Live
With a glance back and a roar forward, PUMA® announces the launch of PUMA Archive.com, a new website designed to celebrate PUMA’s most beloved and iconic products from the last 60 years, offering a window into the brand’s evolution from its inception in 1948 to today.  The PUMA Archive.com uses video, images and testimonials to commemorate how PUMA has pioneered the fusion of sport, fashion and lifestyle throughout the world.  PUMA’s Archive.com will introduce sport legends who inspired iconic silhouettes, reveal the origins of key styles and unravel the power behind some of the most coveted styles, stitch by stitch.  

“Compiling the classic and iconic products into one space needed to be done,” says Antonio Bertone, Chief Marketing Officer PUMA.  ”PUMA’s rich history is what defines the brand and inspires us to continuously push the boundaries between sport and lifestyle.” 
The PUMA Archive is a commemoration of storied style where cult classics are respectfully re-issued and new designs are created that break the mold.  PUMA Archive products come with stories and roots that situate them in a grander game—they’re styled with significant substance.   Archives.com is designed to celebrate this rich history and serve as an instructional tool by offering behind-the-scenes exposure and explanations on the brand’s most iconic products and secrets behind highly limited releases, which remain some of the most coveted footwear around the world.  
From the burgeoning skateboarding scene in the 70’s, the break-dancing and hip—hop revolution of the 80’s, to the 90’s when sport and fashion became interchangeable, Archives.com demonstrates how PUMA was at the forefront of shaping and defining so many cultural movements.  Walt “Clyde” Frazier, a bona fide player, PUMA legend and inspiration of the most popular PUMA style of all time, the “Clyde” is highlighted on the site.  The “Roma 68”, a shoe designed for the world’s fastest sprinters to wear while not on the track, finds time to shine online.  And for the first time in PUMA history- the brand’s bona fide archivist, Helmut – speaks directly from his product-laden office in Nuremberg, Germany to reveal trade secrets behind some of the most beloved products of all time.  
PUMA Archive.com goes live on February 23, 2009 and is styled with reflection and gloss. When it comes to PUMA, the future is ever rooted in the past.  The PUMA Archive site can be found at www.archive.puma.com
.
###

PUMA is one of the world’s leading sportlifestyle companies that designs and develops footwear, apparel and accessories.  It is committed to working in ways that contribute to the world by supporting Peace, Creativity, and SAFE Sustainability, and by staying true to the values of being Fair, Honest, Positive and Creative in decisions made and actions taken. PUMA starts in Sport and ends in Fashion. Its Sport Performance and Lifestyle labels include categories such as Football, Running, Motorsports, Golf and Sailing. The Black label features collaborations with renowned designers such as Alexander McQueen, Yasuhiro Mihara and Sergio Rossi. The PUMA Group owns the brands PUMA, Tretorn and Hussein Chalayan.  The company, which was founded in 1948, distributes its products in more than 120 countries, employs more than 9,000 people worldwide and has headquarters in Herzogenaurach/Germany, Boston, London and Hong Kong.

For more information, please visit www.puma.com
