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FOR IMMEDIATE RELEASE
PUMA® ATHLETE GEOFF OGILVY WINS THE WORLD GOLF CHAMPIONSHIPS - ACCENTURE MATCH PLAY CHAMPIONSHIP 
Herzogenaurach, Germany, March 3, 2009– On Sunday, March 1st, PUMA® Golf athlete Geoff Ogilvy won the World Golf Championship (WGC) - Accenture Match Play Championship in Marana, Arizona for the second time in only four years. This outstanding victory against Paul Casey places Ogilvy 4th on the PGA Money List and on top of both the FedExCup Points List and the European Tour’s Race to Dubai rankings. 
The 31-year old Australian wore PUMA’s latest Spring Summer 2009 Invisibonding golf apparel and the new Swing Crown GTX shoe. The Invisibonding polo delivers stitchless technology for lightweight comfort and ease of motion. The Swing Crown GTX is a pure performance shoe with Smart Quill technology that features 38 “quills” on each outsole to maximize traction and comfort while minimizing weight. 
Ogilvy took the golf world by storm with his win at the U.S. Open Championship in 2006 and he continues to outperform his competitors in the big tournaments. With three WGC wins and one Major to his name, Ogilvy has enjoyed a meteoric rise.  His victory on Sunday comes on the heels of his win at the Mercedez Benz Championship on January 11, 2009. This is Ogilvy’s sixth PGA Tour.
With a Match Play record of 18-3, Ogilvy has found his niche. "The best thing I can say is I enjoy the format," Ogilvy said with reference to the World Golf Championships - Accenture Match Play Championship. "Generally, when you enjoy something, you do it well."
 “PUMA is proud to have Geoff as part of the PUMA family and we congratulate him on this momentous win,” said Robert Philion, Business Unit Manager PUMA Golf. “Geoff continues to prove our ‘look better, feel better, play better’ motto with his sense of style and excellent performance.”   
PUMA entered the golf category in 2006, immediately catching the eye of golfers with their vibrant, stylish, fun and always modern world of golf. Since 2006, PUMA Golf has exploded and continuously expands its product selection to include fashion pieces driven by sport and technology, always focusing on making the golfer look better, feel better and play better. 

The PUMA Golf Collection worn by Geoff Ogilvy is currently available at lifestyle boutiques, select golf specialty and green grass retailers and PUMA Concept Stores worldwide.  

For more information visit www.puma.com or golf.puma.com  
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	PUMA


PUMA is one of the world’s leading sportlifestyle companies that designs and develops footwear, apparel and accessories.  It is committed to working in ways that contribute to the world by supporting Creativity, SAFE Sustainability and Peace, and by staying true to the values of being Fair, Honest, Positive and Creative in decisions made and actions taken. PUMA starts in Sport and ends in Fashion. Its Sport Performance and Lifestyle labels include categories such as Football, Running, Motorsports, Golf and Sailing. The Black label features collaborations with renowned designers such as Alexander McQueen, Yasuhiro Mihara and Sergio Rossi. The PUMA Group owns the brands PUMA, Tretorn and Hussein Chalayan.  The company, which was founded in 1948, distributes its products in more than 120 countries, employs more than 9,000 people worldwide and has headquarters in Herzogenaurach/Germany, Boston, London and Hong Kong. For more information, please visit www.puma.com 
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