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Olympics Beijing 2008

- Fact Sheet -

PUMA and the Olympics

PUMA has a great history in the Olympics - since our founding in 1948, PUMA has been at every Olympics and worked with thousands of Olympians. We’ve had so many memorable moments from Abebe Bikila to Tommie Smith to Evelyn Ashford and Colin Jackson to name just a few.
More recently, we have used the Olympics to showcase PUMA’s unique take on SportLifestyle with such things as the asymetric track suits or our sponsorship of the Jamaican Olympic Association, for example.

The Olympics is about positioning PUMA as the leading Sportlifestyle company, by combining the best of design with the best of performance. The Games represent a unique platform to further increase Puma's desirability and uniqueness while increasing revenues at the same time.
PUMA and Beijing 2008

Beijing 2008 is a fantastic platform to reinforce PUMA’s leadership in the Sportlifestyle segment. The Olympic Games have always been the most prestigious sport event in the world and in 2008, the largest sport show is hosted by the fastest growing market place in the world – a combination that makes these Olympics very special and significant. For this reason, PUMA will invest the biggest budget in the Olympics in Beijing that we have ever invested in an Olympiad so far.
In Beijing, we will turn the Olympics into a fashion show, our athletes and fans become our models and the track will turn into the PUMA Runway. With our PUMA Runway collection, style was not sacrificed for performance and performance will not be sacrificed for style. We believe if you look better, you feel better and if you feel better, you run better. Around the world, people will see that performance and style don’t have to be exclusive of each other. 

PUMA and its Teams in Beijing 2008
PUMA is the proud sponsor of 15 athletic teams, such as Jamaica, Sweden, Morocco, Cameroon, Norway, Ghana, Cayman Islands, Botswana, Denmark, Rwanda, Bulgaria, Zambia, Tanzania, Venezuela and Uganda.  

Our sponsorships are focused on track & field – the Runway as we call it in our 2008 collection. This is highlighted by our endorsements of Jamaica, Sweden and Morocco as the best of the PUMA teams. Jamaica won 10 medals at the 2007 World Championships, including 3 medals in four relay events. Sweden has a great history in athletics, while Moroccan distance runners are always a threat.
While PUMA focuses more on its teams to maximize visibility, individuality, we work with several medal favorites including Usain Bolt (JAM / 200m), Maurice Smith (JAM / decathlon), Periklis Iakovakis (GRE/400m), European champion Muriel Hurtis (FRA / 200m) and Moses Kipsiro (Uganda / 5000m), to name a few. 

Being the official sponsor of such top teams and world class athletes inspires us as well to always push the boundaries both from a technical and from a style stand point. Our Runway collection will optimize the blend between function and fashion, to make the athletes and the consumers look better, feel better, and perform better.

PUMA Collections for the Olympics

The Olympics are the most popular sport event in the World. 
Whether people support an athlete or a Nation, there is always a reason to get excited by the Games, even if not being a sports fan. Talking about Sportswear, great products are developed and launched around the Games as it gives people many reasons to buy fresh, new, lifestyle or pure performance products that can make them look better, feel better and/or perform better. It is a way to hook up with the event itself, to represent a nation, or to support your favourite athlete. 
PUMA develops state of the art performance products to fit the athletes' needs. And at the same time we make these very same products accessible to the mass and we propose some take down lifestyle versions so that the people get access to our latest technology combined with unique PUMA designs.
The 2008 Complete Running collection is our most performance-oriented collection ever with new technologies and products. The Complete Theseus will be worn by all of our athletes in the sprint events and we have an exciting track suit that we will unveil at the Games, but we won’t spoil the surprise before. 

At the same time, we have tied in our performance collection with the styling of our lifestyle products for a true Sportlifestyle range. It is called the PUMA Runway Collection and has been inspired by the spirit of the Games and those athletes who come to symbolize it. The apparel, for example, shares graphics with our performance wear

From a product point of view, PUMA created footwear, apparel and accessories collections for training, for competing, for supporting and for celebrating. 
For our performance range, PUMA also introduced major innovations with a new cushioning technology going live in July 2008, and two brand new apparel technologies aiming at keeping the athletes and the runners fresh in the hot weather, something which is likely to be necessary in Beijing this August. The Complete Eutopia running shoe was named “Best Debut” by Runner’s World magazine. 

The main protagonist of the PUMA RUNWAY in terms of footwear will be the USAN, PUMA’s iconic model for Beijing 2008. It has got all the style and flare of the 100 meter sprints and was inspired by the PUMA Top Sprint spikes shoe, The Theseus. Combined with cues form the fashion world, the USAN has a unique and PUMA-like look and feel.

The USAN introduces a new construction called UNI, which stands for “unified”. The traction pods are directly stitched to the upper. To give the shoe its shape, support and cushioning, there is an EVA chassis placed into the pods.

This is the PUMA way to challenge the conventional footwear constructions. In the end, less material and less glue was used and so the impact on the environment decreased. It has more flexibility, more lightweight, better fit and more desirability.

PUMA Olympic Initiatives for the Olympics
For the second year running PUMA has been the proud sponsor of the Central Saint Martins MA fashion show at London Fashion Week and continues to support and further expand the PUMA Bursary Award that helps students to afford their studies within and beyond the College. 

Linked to the PUMA RUNWAY campaign, a new design challenge was handed over to the 1st and 2nd Year MA fashion design students to produce a luxury accessory design to hold PUMA’s new sprint inspired shoe - the USAN.

This PUMA performance wear features the signature eight-lane PUMA RUNWAY graphic seen on apparel and accessories for the new AW 2008 season. The graphic has also been adopted by the students on the course who have designed a PUMA Runway tracksuit and adapted the Runway Graphic to produce their own PUMA print in celebration of the Olympic Games. 

PUMA and Running
PUMA's mission in Running is to make people look better, feel better and then run better, by combining our technical knowledge with our unique design DNA. PUMA wants to focus more on the mindset and attitude rather than the level of performance. PUMA Running aims at the young, progressive, open minded and style conscious runners and running lifestyle.

Running is the number one athletic footwear category, the king of the individual sports, one with the largest participation in the world, and one of the fastest growing segments. Running is inclusive, cross genders, cross cultures and cross generations, and one of the most efficient ways to stay in good shape. It is also the best platform for a sportlifestyle brand to demonstrate both its capacity of innovation combined with greatest designs for performance and leisure. 

PUMA relentlessly invests both in the performance and lifestyle running, on one hand to strengthen the connections to the runners, and on the other hand to appeal to all with great designs combined with the running features.
In the future, PUMA will keep on growing the Running category by building up these two pillars, combining function and style like no others.

