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NEWS
FOR IMMEDIATE RELEASE
Kia introduces ‘sonic branding’ for enhanced emotional interaction with customers
· Kia’s distinctive signature sound to be used in numerous customer touch-points
· Kia becomes only maker in the auto industry to fully integrate sonic branding inside and outside its vehicles
(SEOUL) July 10, 2014 – Kia Motors has announced its newest sensory branding initiative aimed at enhancing customer interaction with the brand – a sonic signature titled ‘The Rise of Surprise’. This tune is the auto industry’s first ever fully integrated brand signature sound applied to vehicles as well as numerous customer touch-points with the Kia brand. 
The signature sound combines an elegant tone, cheerful rhythm and restful melody that express Kia’s core brand identities – Vibrant (symbolizing Kia’s outstanding growth), Distinctive (expressing the unique value provided by Kia) and Reliable (reflecting Kia’s world-class product reliability) – and will be utilized as an emotional trigger for the Kia brand. 
Modified versions of the signature sound have been created to suit the characteristics of each customer touch-point, ranging from TV commercials and official websites, to mobile ringback tone, ringtone, applications, customer service calls, and much more. For the first time in the automotive industry, the signature sound will be applied to convenience and safety functions of vehicles, such as welcome and goodbye sounds, in addition to various warning indicators. 
Kia’s first full-electric model for overseas markets, the Soul EV, and all-new Carnival MPV (Sedona in some markets), will be the first models to feature the sound signature. Kia plans to apply four different versions of ‘The Rise of Surprise’ to all future models according to their vehicle type, categorising them as eco-friendly vehicles, RVs, small/compact vehicles, and mid- to large-size sedans.
***more***
“At Kia Motors we have been putting a tremendous effort into creating sonic branding with a unified signature sound that delivers Kia’s distinctive brand identity to our customers. Now we are excited to introduce and share ‘The Rise of Surprise’ with our customers at various points of interaction with our company, its products and services, both inside and outside of our vehicles,” commented Ike Kwon, Director of Global Brand Strategy Group, Kia Motors Corporation.
The name of Kia’s sound signature, ‘The Rise of Surprise’, was developed as an extension of Kia’s global brand slogan, ‘The Power to Surprise’, and expresses Kia’s unique and dynamic image that has contributed to the automaker’s dramatic rise in the global industry in recent years to become one of the world’s major car brands. 
Editor’s note: To listen to/download Kia’s sound signature, ‘The Rise of Surprise’, visit the following link: http://www.kia.com/worldwide/about-kia/brand/multi-sensory/sound.aspx
About Kia Motors Corporation
Kia Motors Corporation (www.kia.com) – a maker of quality vehicles for the young-at-heart – was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. Over 2.7 million Kia vehicles a year are produced in 10 manufacturing and assembly operations in five countries which are then sold and serviced through a network of distributors and dealers covering around 150 countries. Kia today has around 48,000 employees worldwide and annual revenues of over US$43 billion. It is the major sponsor of the Australian Open and an official automotive partner of FIFA – the governing body of the FIFA World Cup™. Kia Motors Corporation's brand slogan – "The Power to Surprise" – represents the company's global commitment to surprise the world by providing exciting and inspiring experiences that go beyond expectations. 

For more Kia news, photography and video, please visit our global media center at http://kia.synapticdigital.com/Home. 

###
Media Contact:


Michael Choo 


General Manager, Overseas PR Team


Tel: +82-2-3464-5663 E-mail: mjc@kia.com








[image: image2.jpg]

