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Folksam rates the Kia cee’d the safest small car
Frankfurt, 18 September 2013 – Swedish insurance organisation, Folksam, has rated the first-generation Kia cee’d (on sale in Europe between 2007 and 2012) as the joint-safest small car in its bi-annual report.
In the ‘How safe is your car?’ report, Folksam listed the first-generation Kia cee’d as the joint-safest car in the B- and C-segments alongside its sister car, the Hyundai i30.  In terms of crash safety, the cee’d is estimated by Folksam to be 38 per cent better than the average car on the road.

Published every two years, Folksam’s report considers data from both real-life accidents in Sweden, and the results of crash safety tests from safety organisation Euro NCAP, to which all European cars are subjected.  The results for the 2013 report are based on information from 158,000 accidents occurring between 1994 and 2013, in which 38,000 people were injured.  Cars are then ranked according to their overall safety performance.
As well as featuring input from Euro NCAP, the report also takes into account whiplash protection, traction control systems and automatic emergency braking – the three technologies identified by the insurer as having the greatest impact on reducing injuries.

The 2013 report lists a number of other Kia models in Folksam’s ‘Safest Choice’ list – the selection of cars which meets all of the organisation’s requirements for safety – including current-generations of the Kia Rio, cee’d, Soul, Sportage and Sorento, demonstrating the brand’s commitment to producing ever safer cars for every type of buyer.
- Ends -
Editors’ Notes 

Kia Motors Europe 

Kia Motors Europe is the European sales, marketing, and service arm of Kia Motors Corporation.  With its headquarters in Frankfurt, Germany, it covers 30 markets in Europe. 

About Kia Motors Corporation 
Kia Motors Corporation (www.kia.com) – a maker of quality vehicles for the young-at-heart – was founded in 1944 and is Korea's oldest manufacturer of motor vehicles.  Over 2.7 million Kia vehicles a year are produced in nine manufacturing and assembly operations in five countries which are then sold and serviced through a network of distributors and dealers covering around 150 countries .  

Kia today has over 47,000 employees worldwide and annual revenues of US$42 billion.  It is the major sponsor of the Australian Open and an official automotive partner of FIFA – the governing body of the FIFA World Cup™.  Kia Motors Corporation's brand slogan – "The Power to Surprise" – represents the company's global commitment to surprise the world by providing exciting and inspiring experiences that go beyond expectations.
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