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News
FOR IMMEDIATE RELEASE
Dynamic new look for Kia’s popular Cerato (Forte) 
-  Completely redesigned compact sedan will be longer, lower and wider 
-  New model to be called ‘K3’ in the Korean market 
(SEOUL) July 23, 2012 – Kia Motors will introduce the next generation Cerato compact sedan later this year in its home market of Korea under a new name – ‘K3’ (domestic market only).  Also known as Forte in some countries, the Cerato was Kia’s global best-seller in 2011 with more than 445,000 units delivered. 
While creating the latest model Kia’s designers and engineers focused on giving the all-new Cerato futuristic and dynamic styling, with a more spacious cabin. 

After going on sale in Korea, the all-new Cerato sedan will appear at Kia dealerships in many overseas markets during the first quarter of 2013, to be followed by five-door hatchback and two-door coupe variants. 
###

Kia Motors Corporation (www.kiamotors.com) -- a maker of quality vehicles for the young-at-heart -- was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. Over 2.5 million Kia vehicles a year are produced in 15 manufacturing and assembly operations in ten countries which are then sold and serviced through a network of distributors and dealers covering 172 countries. Kia today has over 47,000 employees worldwide and annual revenues of US$39 billion. It is the major sponsor of the Australian Open and an official automotive partner of FIFA -- the governing body of the FIFA World Cup™. Kia Motors Corporation's brand slogan -- "The Power to Surprise" -- represents the company's global commitment to surpassing customer expectations through continuous automotive innovation. 
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