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News

FOR IMMEDIATE RELEASE
Kia Motors surpasses one million unit export mark to Latin America 
· Feat achieved 33 years after first export to Latin America of Brisa passenger sedan (Costa Rica)
· Milestone reached just seven years after hitting 500,000 unit accumulated export mark 
· Brand image boosted through bold local marketing efforts, including Kia’s forthcoming sponsorship of 2014 FIFA World Cup BrazilTM
(SEOUL) November 19, 2010 – Kia Motors Corp. announced today that it has surpassed the one million unit accumulated export mark to Latin America (excluding exports by overseas plants) with its latest shipment of ethanol-gasoline powered Soul Flex vehicles to Brazil. 

The feat comes 33 years after Kia made its very first shipment to the continent of 353 Brisa passenger sedans to Costa Rica in 1977.

In the first year of shipments to Latin America, Kia posted exports of 1,050 units. In 1994, the number of accumulated vehicles shipped to the region surpassed 100,000 units while the 500,000 unit mark was reached in 2003, 26 years after its first shipment. The company then managed to double that figure to one million in just seven years. Exports to the region have grown by more than 123 times over a period of 33 years. 
Kia Motors celebrated the milestone yesterday with a special commemorative ceremony at its main domestic shipping base in Korea, Pyeongtaek Port, which was attended by key company executives.
**more**

Senior Executive Vice President & COO, Thomas Oh, said, “This amazing accomplishment of reaching one million vehicle exports to Latin America is the result of our ceaseless efforts to elevate the level of quality and styling of our product line-up, while tapping into new markets and satisfying the needs of local customers. We plan to actively respond to the growing demand not only in this region but in other emerging markets like China as we further solidify our image as a top global brand.”

Key export countries for Kia Motors in Latin America include Brazil, Chile, Colombia and Peru. Kia is pursuing active marketing initiatives to boost sales performance and improve brand recognition, including test drives for members of the media, experiential marketing and participation in major regional motor shows (Brazil, Chile and Colombia). For example, it held the world premiere of the Soul Flex alternative fuel vehicle at the Sao Paolo Motor Show in Brazil this past October. The company is aggressively targeting the Brazilian market in particular which recorded 24,808 sales units in 2009. That figure is expected to increase by 102% this year to reach around 53,000 units. Meanwhile, Kia has achieved 10% market share (third place among all makers) in the Chilean market, 6% market share (fourth place) in Colombia and 21% market share (first place) in Paraguay. 

Based on this momentum, Kia Motors predicts 2010 sales in Latin America will grow by 75% compared to the previous year to post 136,000 units. Regional market share is also forecast to increase from 1.5% to 2.4% over this same period.

To continue to expand sales and market share in the Latin American market, Kia Motors plans to introduce new models best suited to local requirements in a timely manner, continue joint marketing activities with its local country distributors, and strengthen its dealership network by upgrading dealership facilities and performance through the Kia Dealer Excellence Program (K-DEP), which a global initiative aimed at enhancing the competitiveness of Kia dealers worldwide.

###
Video footage of the 1 millionth exported vehicle to Latin America in broadcast-standard or streaming-quality (for Web use), print-quality stills and other press material are available at Kia Motors’ Multimedia Library (www.kiamotors.com), powered by Synaptic Digital’s distribution portal (www.thenewsmarket.com/kiamotors).  Delivery options include digital FTP transfer and streaming download in a variety of file types including Flash, MPEG-2, QuickTime and Windows Media.  Registration and content is free to the media.
Kia Motors Corporation (www.kia.com) -- a maker of quality vehicles for the young-at-heart -- was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. As part of the Hyundai-Kia Automotive Group, Kia aims to become one of the world's premier automotive brands. Over 1.5 million vehicles a year are produced in 13 manufacturing and assembly operations in eight countries which are then sold and serviced through a network of distributors and dealers covering 172 countries. Kia today has over 42,000 employees worldwide and annual revenues of over US$14.6 billion. It is the major sponsor of the Australian Open and an official automotive partner of FIFA -- the governing body of the FIFA World Cup™. Kia Motors Corporation's brand slogan -- "The Power to Surprise" -- represents the company's global commitment to surpassing customer expectations through continuous automotive innovation. 
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