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EcoDynamics Kia models cut CO2 to just 94 g/km

To showcase its EcoDynamics range of fuel-saving vehicles, Kia Motors is displaying three new ‘ultra-low’ CO2 models in its ‘Green Zone’ at the Paris Motor Show.  The innovative trio, Eco cee’d, Eco Venga and Sportage (Mild Hybrid), have significantly reduced emissions – down to just 94, 114 and 117 g/km respectively.

The Eco cee’d five-door hatchback is a concept car powered by a modified version of Kia’s ‘U2’ family 1.4-litre diesel engine.  Cleaner, quieter and more fuel-efficient, this engine generates 90 ps at 4,000 rpm and maximum torque of 240 Nm is available from just 1,900 rpm, for excellent driveability.

Changes to improve efficiency include fitting a variable water pump, an alternator with power-saving management system and an over-run decoupling system.  The car also features Kia’s fuel-stretching ISG Start/Stop system – which automatically switches off and then restarts the engine in congested city driving – optimised gear ratios and a large underbody panel beneath the 4.26-metre long car’s to smooth its aerodynamics.  Its CO2 rating is 94 g/km.
Intended for production later this year, the new Eco Venga is also equipped with Kia’s 1.4-litre, 75 ps diesel engine, plus many of the technologies from the Eco cee’d concept.  In addition, low-friction engine oil, special low-torque taper roller bearings in the transmission and low-rolling resistance, high pressure tyres help to reduce CO2 emissions to 114 g/km.
Kia’s second eco concept car for Paris is the Sportage Mild Hybrid.  Based on the all-new Sportage compact SUV now on sale across Europe, this model is powered by the new, larger 1.7-litre version of the U2 diesel.  This engine, which produces 115 ps and 260 Nm of torque from a super-low 1,250 rpm, is mated to a 5 kW electric motor with a double layer capacitor.  Small changes cut aerodynamic drag, brake drag and tyre resistance so the SUV’s CO2 rating is a modest 117 g/km.

Ends

Editors’ Notes 

Video footage, photograph and press materials 

All-new, broadcast-standard or streaking-quality video footage (for Web use), print-quality stills and other press material relating to the 2010 Paris Motor Show are available at Kia Motors’ Multimedia Library (www.kiamotors.com) powered by the NewsMarket (www.the newsmarket.com/kiamotors).

Delivery options include digital FTP transfer and streaming download in a variety of file types, including Flash, MPEG-2, QuickTime and Windows Media.  Registration and content is free to media.
Kia Motors Europe 

Kia Motors Europe is the European sales, marketing, and service arm of Kia Motors Corporation.  With its headquarters in Frankfurt, Germany, it covers 25 markets in Europe.
About Kia Motors Corporation 
Kia Motors Corporation (www.kia.com) – a maker of quality vehicles for the young-at-heart – was founded in 1944 and is Korea’s oldest manufacturer of motor vehicles.  As part of the Hyundai-Kia Automotive Group, Kia aims to become one of the world’s premier 

automotive brands.  


Over 1.5 million vehicles a year are produced at 13 manufacturing and assembly 

operations in eight countries.  These vehicles are sold and serviced through a network of distributors and dealers covering 172 countries. 


Kia today has more than 42,000 employees and annual revenues of almost US$14.6 billion.  It is the major sponsor of the Australian Tennis Open and an official automotive 

partner of FIFA – the governing body of the FIFA World Cup.


Kia Motors Corporation’s brand slogan – ‘The Power to Surprise’ – represents the 

company’s global commitment to surpassing customer expectations through continuous 

automotive innovation. 
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