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Press information 


New Volvo FH series revealed in spectacular launch

On September 5, Volvo Trucks launched a new version of its Volvo FH series with a spectacular event that was watched by more than 34000 people across the globe. “This completely new Volvo FH is, without a doubt, our single greatest achievement,” claimed Claes Nilsson, President Volvo Trucks.

The official launch and world premiere of the new truck was marked with a gala event at the Scandinavium Arena in Gothenburg attended by more than 2000 invited guests. Another 4000 people took part in parallel events held in Madrid, Birmingham, Paris, Rotterdam and Brussels, while 34000 people watched all the various events live via the online broadcast on the launch site, www.volvotrucks.com/fh.

“Tonight, once again we will launch a completely new product – and once again I am convinced that we will set a new industry benchmark,” said Claes Nilsson at the official launch in Gothenburg. “The new FH is the result of many years’ hard work. Together with several thousands of my Volvo colleagues I am so excited and proud that we can finally show you, and the entire world, the result – a truck for the future.”

The offical launch has been greatly anticipated ever since Volvo Trucks announced the release of the new FH series on August 22. Members of the public first got an opportunity to catch a glimpse of the new truck with the release of The Ballerina Stunt film, which was recorded to demonstrate the superior handling of the new FH. The film can be seen at www.volvotrucks.com/fh and has been viewed by more than five million people on YouTube.

However, for most people the official launch was the first opportunity to see the new truck up close and learn about its unique new features. The new series represents a huge advance on what was already Volvo Trucks’ best-selling model, and features a number of world-first innovations for improving fuel economy, handling and safety. See a film from the launch event: http://www.youtube.com/watch?v=Sv18dCXbnOY
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For further information, please contact: 

Lennart Pilskog, Volvo Trucks Global Brand, phone +46 70 3183422

e-mail: lennart.pilskog@volvo.com  

Per Nilsson, Volvo Trucks Global Brand, phone +46 31 3233349

e-mail: per.nilsson.pr@volvo.com
Visit http://www.thenewsmarket.com/volvogroup to access broadcast-standard video about the Volvo Group’s various production plants and products. You can download graphic images in the form of MPEG2 files or order them on Beta SP tape. Registration and video are free to the media.

Images are available in the Volvo Trucks image bank http://images.volvotrucks.com
Volvo Trucks provides complete transport solutions for professional and demanding customers, offering a full range of medium to heavy duty trucks. Customer support is secured via a global network of 2,300 dealers and workshops in more than 140 countries. Volvo trucks are assembled in 16 countries across the globe. In 2011 more than 115,000 Volvo trucks were delivered worldwide. Volvo Trucks is part of the Volvo Group, one of the world’s leading manufacturers of trucks, buses and construction equipment, drive systems for marine and industrial applications, aerospace components and services. The Group also provides solutions for financing and service. Volvo’s work is based on the core values of quality, safety and environmental care.
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