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FOR IMMEDIATE RELEASE

THE PENINSULA HOTELS WELCOMES CHINA TRAVELLERS

WITH COLLECTION OF NEW INITIATIVES
“Long Qing” amenities, family, education and shopping programmes
created exclusively for PRC guests

As China’s first luxury hotel group and Asia’s oldest hospitality brand with a storied heritage stretching back to 1866, The Peninsula Hotels has welcomed countless Chinese guests through the years.  With PRC travellers going ever further afield, the hotel group is rolling out the welcome mat with a collection of new programmes - “Long Qing” offering amenities to ensure guests feel at home in all nine Peninsula hotels around the world, “The Very Best of America by Peninsula” in the USA, “Family Moments” for family travel, plus a Filial Piety package in Hong Kong.
Launching on 1 August 2013 and pronounced “Long Ching”, the name of the new amenity programme comprises two characters - “Long” means “dragon” and by extension, the Chinese people, while “Qing” implies emotion and experience away from home. 
To start the day, each hotel offers an authentic Chinese breakfast, comprising dim sum, congee rice porridge, noodles, soya milk and Chinese teas, accompanied by a Chinese-language newspaper. Guest room amenities include slippers, toothbrushes and razors, Chinese-language TV stations and tourist publications, while kettles, tea and additional personal care items are available on request.
In-room printed materials, including room service menus, in-room directories, safety box and bedside panel instructions, have all been translated into Simplified Chinese. As part of its recently completed renovation, The Peninsula Hong Kong’s recently installed state-of-the-art tablet technology takes this to the next level, enabling the entire room to be converted into Simplified or Traditional Chinese at the touch of a button.
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Most hotels offer Mandarin-speaking staff, while all hotels display cultural sensitivity to Chinese traditions by assigning rooms ending in “8” whenever possible (“baat” in Chinese sounds like “faat” denoting fortune or prosperity), and avoiding room numbers with 4 (as “si”sounds like the word for death).
Several hotels have also created programmes exclusively for the Chinese traveller.  The three US Peninsula hotels – New York, Chicago and Beverly Hills – offer “The Very Best of America by Peninsula”, providing a tailored experience in each city with great value room rates, transfers, breakfast, Chinese newspapers and more. Each hotel is located in the very heart of its city, just steps away from the finest shopping encompassing international luxury brands and celebrated local designers, and in close proximity to some of the USA’s most prestigious schools and universities. 

Meanwhile, as part of its 85th anniversary celebrations, The Peninsula Hong Kong offers “A Tribute to Filial Piety” encouraging Mainlanders to buy a trip for their parents to experience the Spring Moon Chinese restaurant’s “Tribute to Hong Kong” menu reflecting the historical development of the city and enjoy the services of a photographer to capture memorable family moments.

Last but not least, all hotels offer the “Family Moments” programme for family travel – a second room is priced at 50%, children under 12 eat free and a variety of kid-friendly activities are available. Meanwhile the “Summer Moments” package offers great value, daily breakfast and an upgrade to the next room category.


###

THE PENINSULA HOTELS WELCOMES CHINA TRAVELLERS WITH COLLECTION OF NEW INITIATIVES – 3

ABOUT THE HONGKONG AND SHANGHAI HOTELS, LIMITED (HSH)

Incorporated in 1866 and listed on The Stock Exchange of Hong Kong (00045), HSH is the holding company of a Group which is engaged in the ownership, development and management of prestigious hotel, commercial and residential properties in key locations in Asia, the United States and Europe, as well as the provision of transport, club management and other services. “The hotel portfolio of the Group comprises The Peninsula Hotels in Hong Kong, Shanghai, Beijing, New York, Chicago, Beverly Hills, Tokyo, Bangkok, Manila and Paris (under construction).  The property portfolio of the Group includes The Repulse Bay Complex, The Peak Tower and The Peak Tramways, St. John’s Building, The Landmark in Ho Chi Minh City, Vietnam and the Thai Country Club in Bangkok, Thailand.
Learn more at www.peninsula.com or follow us on Facebook.

For further information, please contact: 

Ms Sian Griffiths


Director of Communications

The Peninsula Hotels

8/F., St George’s Building, 2 Ice House Street, Central, Hong Kong
Telephone:
(852) 2840 7239

Fax:
(852) 2840 7499  

E-mail:


siangriffiths@peninsula.com
Website :

www.peninsula.com
Visit The Peninsula Hotels’ News Room on www.peninsula.com/newsroom – press releases, images, broadcast quality video, YouTube, Facebook, Twitter and more.
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