Millennials want smart, affordable and connected cars 
that serve the safety agenda 
according to new ThinkGoodMobility research by Goodyear
·  A majority of Millennials (55.7%) believe launching an affordable car that can keep up with the latest technologies will be a key challenge over the next 10 years
· Smart safety features are young people’s top choice (47.4%)  for the change they would like to see most in mobility by 2025 
· When it comes to driverless cars, the biggest perceived benefit is reduced traffic accidents (60.9%), and their biggest concerns are reliability (55.5%) and affordability (45.7%)
· Goodyear’s new ThinkGoodMobility research focusses on Millennials’ views on Mobility of the Future in 2025 and questioned future scientists, engineers and designers in 12 European markets

BRUSSELS - September 22, 2015 – Young people across Europe want smart, affordable and connected cars by 2025, but it’s crucial to them that the development of smart features and technology always improves road safety. According to the latest research from Goodyear Dunlop Tires Europe (GDTE) in association with ThinkYoung, most (55.7%) Millennials believe that, in the next 10 years, building an affordable car that can keep up with the latest technologies will be a key challenge for the automotive industry. A further 31.5% said that building a smart car with increased levels of connectivity will be a key challenge over this time.
Across the globe, the need for mobility is increasing and developing, due to a combination of population growth, economic development and advances in technology. This prompted the latest research from Goodyear. “ThinkGoodMobility” surveyed more than 2500 university students (aged 18-30) from 12 countries, studying science, technology, engineering, art and design, and maths. 
Smart safety features are most important change in mobility
The research indicates that the most prevalent and desirable new transport technologies for Millennials will be those that improve safety. When asked what changes they would most like to see in mobility by 2025, nearly half of the young people surveyed (47.4%) opted for smart safety features, while a similarly high proportion (39%) were keen that their vehicles would communicate with other cars to anticipate sudden changes and adapt to them. 
The most popular features for tires are sensors that show when tires do not operate under the conditions optimal for safety (41.2%), and hence should be checked or changed. This suggests an interest in connectivity features as well as intelligent systems and demonstrates that safety is paramount to young people when it comes to the adoption of new technology.
“Millennials are extremely adept when it comes to technology, so it’s unsurprising that they would want smart and connected cars in the next ten years,” said Carlos Cipollitti, general director at the Goodyear Innovation Centre in Luxembourg. “It is very good to see that safety is equally important. Within Goodyear, safety is certainly at the core of our innovation journey.  We constantly look into the latest technologies. So the combination of the car’s safety systems and our tires can deliver an even higher level of performance.” 

Concerns on vehicle autonomy relate to safety
[bookmark: _GoBack]The driverless car is currently an area of focus for both the automotive industry and the IT industry. However, when asked what level of autonomy young people want in their cars in 2025, only 22. 4% want their car to be fully autonomous. The vast majority would accept a basic or medium level of autonomy. 
The survey shows the main reason for this is a lack of confidence. The biggest hurdle to autonomous cars is that they believe reliability is an issue, identified by 55.5% of respondents. This is followed by affordability (45.7%) and security and privacy concerns (38.5%). 
When Millennials were asked what they saw as the most important future benefit of autonomous cars, the most popular choice was reduced traffic accidents, chosen by 60.9% of young people, followed by a stress-free ride (41.9%) and reduced traffic jams (39.7%).
Full results of the survey are available on ThinkGoodMobility.com. 
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About Survey Methodology 
The study was carried out by Think Young on behalf of Goodyear to better understand the opinions of young people on the future of mobility. The survey encompassed 15 questions, and was disseminated to young people between the age of 18 and 30 studying science, technology, engineering, art and design, and maths at universities across 12 countries: Germany, France, Italy, UK, Luxembourg, Slovenia, Belgium, Netherlands, Spain, Poland, Sweden and Turkey. A total of 2564 completed the online survey. Fieldwork was carried out from May to June 2015. It provides comprehensive insights into young people across Europe see the biggest challenges and development needs in mobility.
About Goodyear
Goodyear is one of the world's largest tire companies.  It employs approximately 67,000 people and manufactures its products in 50 facilities in 22 countries around the world.  Its two Innovation Centers in Akron, Ohio and Colmar-Berg, Luxembourg strive to develop state-of-the-art products and services that set the technology and performance standard for the industry.
For more information please visit: http://www.goodyear.eu/corporate_emea/
About Think Young
ThinkYoung is the first think tank that focuses on young people. It was founded in 2007 and has expanded to have offices in Brussels, Geneva and Hong Kong. 
ThinkYoung carries out research, surveys, documentary films and policy proposals focusing on five fields of action: entrepreneurship, education, EU-Asia relations, EU enlargement, and environment. 
For more information please visit: www.thinkyoung.eu

 



