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Research Method 

 This research was completed online among a random sample of 

consumers aged 18+.  A total of 1,500 interviews were 

completed.  

 In addition to a general population sample, one sub-group, 

Affluents, was targeted and balanced by the general population.  

o n= 586 Affluents – defined as having a minimum annual   

household income of $100,000 

 Interviewing was conducted by Echo Research between April 17 

- 20, 2012. 

 Overall the results have a margin of error of +/- 2.5 (or 4.0 

among Affluents) percentage points at the 95% level of 

confidence.  
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41% 

5% 

9% 

55% 

41% 

12% 

16% 

55% 

I will not be taking a 
vacation this summer 

  Both within and outside 
the U.S. (Net) 

  I will be taking a 
vacation outside the U.S. 

  I will be taking a 
vacation within the U.S. 

2012 2011 

About six in ten (59%) consumers among the general population have summer 

vacation plans this year – 55% will travel within the U.S., 16% outside of the U.S. and 

12% both within and outside of the U.S. 

Most Consumers Have Summer Vacation Plans 

Q.V1  Which of the following describes where you plan to travel for your summer 

vacation?  BASE:  Total respondents  

One in six consumers (representing 37 million American adults) have summer 

vacation plans outside the US. 

 

Summer Vacation Plans within or 

outside the United Sates? 

129 million 

37 million 

No 
summer 
vacation 

plans 
41% 

Yes, 
Summer 
vacation 

plans 
59% 

Total with Summer  
Vacation Plans? 

80% of Affluents are 

planning a summer 

vacation this year 

AFFLUENTS 

73% 

29% 

21% 

20% 

TOTAL 
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More than four in ten (44%) consumers among the general population with summer 

vacation plans intend to travel to a southern U.S. city or town this year (up from 37% in 

2011). 

A Southern U.S. City / State is the Top Destination among 

Consumers with Summer Vacation Plans 

Q.V2  Which of these destination(s) will you visit on your vacation(s) this summer?   

Q.V3-3  Where specifically will you be going on your summer vacation? 

* Puerto Rico, USVI, Hawaii, Guam 

** Australia/New Zealand 

Travel Destination among Consumers with 

Summer Vacation Plans1 

U.S. City / Town 

 

• Florida……....(19% vs. 14%) 

• California……  (15% vs. 8%) 

• New York……  (10% vs. 6%) 

• North Carolina..( 9% vs.  6%) 

• Nevada………...( 8% vs.  4%) 

 

• Cayman Islands…………..(7%) 

• Italy………………………… (7%) 

• United Kingdom…………..(6%) 

• Bermuda…………………...(5%) 

Note: No specific destination collected for outside of the U.S. in 2011. 

Top 5 U.S. 

State 

Destinations
2(2012 VS. 

2011) 

Top 4 

Destinations 

Outside the 

U.S in 2012.3 

2012 2011 

2012 

Specific Travel Destinations 

1  Among those with summer vacation plans 
2  Among those traveling to a U.S. City/ Town 
3  Among those traveling outside of the U.S 

Note: No specific destination collected for outside of the U.S. in 2011. 

7% 

1% 

1% 

3% 

4% 

2% 

3% 

5% 

6% 

20% 

19% 

23% 

37% 

10% 

1% 

2% 

3% 

5% 

5% 

6% 

7% 

9% 

18% 

21% 

27% 

44% 

Other/ not sure 

Pacific region** 

South American Country 

Asia 

Europe 

Canada 

Mexico 

U.S. Territory* 

Caribbean 

Midwest 

Northeast 

West 

South 

2012 

2011 
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More than four in ten (45%) Affluent consumers with summer vacation plans intend to 

travel to a southern U.S. city or town this year (up from 37% in 2011). 

More than one in five (23%) Affluents with travel plans within a U.S. city or town will travel to a 

location in Florida, followed California (18%). 

Many Affluents with Summer Vacation Within the U.S. will 

Travel Specifically to Florida 

Q.V2  Which of these destination(s) will you visit on your vacation(s) this summer?   

Q.V3-3  Where specifically will you be going on your summer vacation? 

 

• Florida……....(23% vs. 15%) 

• California……  (18% vs. 11%) 

• New York……  (11% vs. 7%) 

• North Carolina..( 9% vs.  4%) 

 

• United Kingdom………….. (11%) 

• Italy…………………………. (10%) 

• France………………………  (9%) 

• Germany…………………....  (7%) 

Top 4 U.S. 

State 

Destinations
1 (2012 VS. 

2011) 

Top 4 

Destinations 

Outside the 

U.S in 2012.2 

2012 2011 

2012 

Specific Travel Destinations among Affluents 
Travel Destination among Consumers with 

Summer Vacation Plans 

U.S. City / Town 

AFFLUENTS 

6% 

0% 

1% 

2% 

3% 

6% 

4% 

9% 

9% 

19% 

24% 

27% 

37% 

7% 

1% 

2% 

5% 

8% 

8% 

8% 

10% 

12% 

17% 

26% 

29% 

45% 

Other/ not sure 

Pacific region** 

South American Country 

Asia 

Mexico 

U.S. Territory* 

Canada 

Caribbean 

Europe 

Midwest 

Northeast 

West 

South 

2012 

2011 

Note: No specific destination collected for outside of the U.S. in 2011. 

1  Among those with summer vacation plans 
2  Among those traveling to a U.S. City/ Town 
3  Among those traveling outside of the U.S 

Note: No specific destination collected for outside of the U.S. in 2011. 

* Puerto Rico, USVI, Hawaii, Guam 

** Australia/New Zealand 
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4% 

4% 

8% 

39% 

69% 

5% 

6% 

9% 

39% 

69% 

Bus 

Train 

Cruise/boat 

Air 

Car 

TOTAL 

2012 

2011 

More than two thirds among the general population and Affluents (69% and 68%, 

respectively) with summer vacation plans will travel by car.. 

More Affluents than the general population with summer vacation plans will travel to their 

destination by air (53% vs. 39%). 

The Majority of Consumers Will Arrive at their Summer 

Vacation Destinations by Car 

Not shown: 3% (total) and 2% (Affluents) not applicable  

Q.V4  How will you be traveling to your summer vacation destination’s?   

Base: Among those with summer vacation plans 

3% 

4% 

8% 

50% 

70% 

3% 

6% 

10% 

53% 

68% 

Bus 

Train 

Cruise/boat 

Air 

Car 

AFFLUENTS 

2012 

2011 
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Baggage fees are considered the most frustrating or disruptive while traveling, followed 

by flight delays and long security lines. 

Top Consumer Travel Frustrations for 2012 

16% 

12% 

10% 

7% 

5% 

5% 

4% 

3% 

1% 

1% 

1% 

1% 

3% 

29% 

  Baggage Fees 

  Flight Delays 

  Long Airport Security Lines 

  Early Hotel Check-Out Times 

  Paying for Basic Beverages/Snacks 

  Paying for Hotel Internet 

  Crowded Airline Terminals 

  Long Baggage Check Lines 

 Paying for More Leg Room/Exit Rows 

  Paying for In-flight Internet Access 

  Paying In-Flight Entertainment 

Pet Flying Fee 

  Other 

None of the Above 

Q.V25  Which of the following do you find to be the most 
frustrating or disruptive while traveling? 
Base: All respondants 
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7% 

10% 

15% 

12% 

69% 

5% 

13% 

16% 

16% 

68% 

Other 

Group vacation with multiple 
families  

or extended family 

Group vacation with friends, e.g., 
Girlfriend Getaway  

or 'Mancation' 

Will be traveling alone 

Family trip (your immediate family) 

TOTAL 

2012 

2011 

More than two thirds among the general population  (68%) and Affluents (79%) with 

summer vacation plans will travel with their immediate family. 

Most are Planning to Travel with their Family When Setting 

Out for their Summer Vacation 

Q.V5  Who do you plan on traveling with for your summer vacation(s)? 

Base: Among those with summer vacation plans 

4% 

10% 

14% 

6% 

80% 

3% 

13% 

14% 

11% 

79% 

Other 

Group vacation with multiple 
families  

or extended family 

Group vacation with friends, e.g., 
Girlfriend Getaway  

or 'Mancation' 

Will be traveling alone 

Family trip (your immediate family) 

AFFLUENTS 

2012 

2011 
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8% 

15% 

4% 

6% 

13% 

19% 

30% 

41% 

4% 

14% 

6% 

9% 

16% 

22% 

32% 

47% 

Have not yet decided 

Other 

Visit my ancestral country 

Educational type vacation 

Staycation'*** 

Experiential/adventure trip** 

Couple vacation* 

Visiting with family 

TOTAL 

2012 

2011 

Forty-seven percent of summer travelers intend to visit family this year (vs. 41% in 

2011), followed by roughly one third (32%) who will take a couple vacation. 

Among summer vacationers, more Affluents than the general population will set out for a 

couple vacation this summer (38% vs. 32%). 

More Summer Vacationers Intend to Visit with 

Family Over a Couple Vacation 

* a trip with my spouse/significant other (i.e., romantic getaway)  

** culinary retreat, hiking, spa days, etc. 

*** i.e., activities in close proximity to your home 

Q.V6  What type of vacation(s) are you planning this summer? 

Base: Among those with summer vacation plans 

6% 

13% 

5% 

9% 

12% 

22% 

40% 

40% 

5% 

17% 

5% 

10% 

13% 

24% 

38% 

41% 

Have not yet decided 

Other 

Visit my ancestral country 

Educational type vacation 

Staycation'*** 

Experiential/adventure trip** 

Couple vacation* 

Visiting with family 

AFFLUENTS 

2012 

2011 

Significantly higher / lower at the 95% 

confidence level  (2012 versus 2011) 
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63% 

74% 

2011 

2012 

TOTAL 

One week or Longer Trip 

69% 

81% 

2011 

2012 

AFFLUENTS 

One week or Longer Trip 

About three in four summer vacationer’s plan on taking a one week or longer trip this 

year (74% - up from 63% in 2011).  More of their Affluent counterparts have these 

plans (81% - up from 69% in 2011). 
 

An average of 2 – one-week or longer (week long) trips are planned, according to the 

general population and Affluents with summer vacation intentions. 

Most with Summer Vacation Intentions will Plan a One Week 

or Longer Trip This Year 

Q.V7a/b  How many WEEK-LONG TRIPS do you plan on taking, overall, this summer?  

Base: Among those with summer vacation plans Significantly higher / lower at the 95% 

confidence level  (2012 versus 2011) 
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21% 

8% 

22% 

31% 

52% 

18% 

8% 

25% 

36% 

56% 

Not sure 

Travel agent 

Direct airline, hotel or 
auto rental hub 

Recommendations from 
friends/family 

Online tools, such as 
travel websites 

TOTAL 

2012 

2011 

More than one half (56% - up from 52% in 2011) of summer traveler’s utilize online tools, 

such as travel websites to book their summer vacations, followed by recommendations 

from friends/family (36% - up from 31% in 2011). 

More Affluents than the general population with summer vacation plans book their travel with 

online tools (62% vs. 56%), and directly from an airline/hotel/auto rental hub (39% vs. 25%). 

Most Summer Traveler’s Utilize Online Travel Websites for 

Booking Their Vacations 

Q.V10  Which of the following resources will you be using when booking your summer vacations? 

Base: Among those with summer vacation plans 

13% 

9% 

39% 

27% 

65% 

13% 

10% 

39% 

32% 

62% 

Not sure 

Travel agent 

Direct airline, hotel or 
auto rental hub 

Recommendations from 
friends/family 

Online tools, such as 
travel websites 

AFFLUENTS 

2012 

2011 

Significantly higher / lower at the 95% 

confidence level  (2012 versus 2011) 
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8% 

3% 

7% 

21% 

21% 

40% 

Not sure 

Other 

Very last minute: the week 
of 

Two-three weeks out 

One month out 

More than one month out 

TOTAL 

2012 

More than six in ten among the general population  (61%) and Affluents (69%) with 

summer vacation plans will plan their trips one month or more out. 

Overall, more than one in five (21%) summer traveler’s book their travel two-three weeks out 

and seven percent will book at the very last minute. 

Most Summer Travel is Booked In Advance by One Month or 

More 

Q.V11-1  (2012 only) How far out do you typically book your summer travel?  

Note: In 2011 the question asked specifically about weekend-getaways. 

Base: Among those with summer vacation plans 

6% 

2% 

5% 

18% 

16% 

53% 

Not sure 

Other 

Very last minute: the week of 

One month out 

Two-three weeks out 

More than one month out 

AFFLUENTS 

2012 

61% - 

one 

month or 

more out 

69% - 

two-

three 

weeks to 

once 

month or 

more out 
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4% 

3% 

1% 

1% 

10% 

12% 

13% 

28% 

50% 

63% 

4% 

1% 

1% 

2% 

9% 

10% 

17% 

26% 

47% 

67% 

Not sure 

Other 

A personal loan from a bank 

A loan from a family/friend 

A tax refund 

Time share/vacation plan 

Charge/credit card as a loan 
(intent to pay it off over time) 

Rewards points 

Charge/credit card (intent to pay 
balance off in full) 

Cash, check or savings 

AFFLUENTS 

2012 

2011 

The Payment Method of Choice by Most Summer Vacationer’s 

is Cash, Check or Savings 

More than seven in ten (71%)  summer vacationer’s intend to use cash, check or savings 

to pay for their summer vacation expenses.  

More Affluents than the general population with summer vacation plans will pay with their charge 

or credit card (with intent to pay off in full) – 47% and 33%, respectively. 

Q.V15  Which of the following payment methods or finance options will you use 

to pay your summer vacation expenses? Base: Among those with summer 

vacation plans 

6% 

2% 

6% 

11% 

14% 

15% 

31% 

72% 

5% 

2% 

7% 

13% 

18% 

19% 

33% 

71% 

Not sure 

Other 

Time share/vacation plan 

A tax refund 

Charge/credit card as a loan 
(intent to pay it off over time) 

Rewards points 

Charge/credit card (intent to pay 
balance off in full) 

Cash, check or savings 

TOTAL 

2012 

2011 
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9% 

13% 

18% 

35% 

53% 

56% 

12% 

14% 

21% 

38% 

56% 

56% 

Spa/health & wellness 

Souvenirs or other items 

A room or flight upgrade 

Activities/tours/excursions 

The restaurant/dining-out 

Desired destination/ desired 
length of stay 

 AFFLUENTS 

2012 

2011 10% 

14% 

17% 

37% 

48% 

49% 

10% 

19% 

21% 

37% 

44% 

52% 

Spa/health & wellness 

A room or flight upgrade 

Souvenirs or other items 

Activities/tours/excursions 

The restaurant/dining-out 

Desired destination/ desired 
length of stay 

TOTAL 

2012 

2011 

Most are Willing to Spend to Get their Desired Vacation;  

Average Vacation Spend is $1,180 (Per Person), Overall 

Q.V13  Thinking about your summer vacations - which of the following are you  

MOST willing to spend money on?  

Q.V14  How much per person do you plan to spend on your summer vacation(s), overall, 

in 2012? 

Base: Among those with summer vacation plans 

Significantly higher / lower at the 95% 

confidence level  (2012 versus 2011) 

More than one half of summer vacationer’s among the general population (52%) and 

Affluents (56%) are most willing to spend money on their desired vacation (i.e. 

destination or length of stay). 

This year fewer summer vacationer’s are most willing to spend money on dining-out (44% vs. 

48% in 2011), an expense previously ranked equally most important as the desired vacation. 
 

Among the general population of summer vacationer’s the average vacation spend per 

person, overall, is $1,180 (vs. $1,153 in 2011). Among their Affluent counterparts the 

average is significantly higher at $1,921 (vs. $1,760 in 2011). 

 

Expenses MOST willing to spend money on… Expenses MOST willing to spend money on… 
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Many Consumers Have Traded-Off Dining Out in Order to 

Afford Taking a Summer Vacation 

Most consumers with summer vacation plans will make trade-offs (59%) to afford a 

summer vacation this year. 

More than one third of summer vacationer’s have traded-off dining-out in order to afford a 

summer vacation (35% vs. 38% in 2011). 

Q.V16  What trade-offs, if any, have you made in order to afford a summer 

vacation?  

Base: Among those with summer vacation plans 

1% 

12% 

13% 

16% 

18% 

24% 

20% 

30% 

25% 

38% 

1% 

12% 

14% 

18% 

19% 

23% 

23% 

24% 

25% 

35% 

Other 

Monthly membeship fees (i.e., gym, 
country club, etc.) 

Sporting events 

Weekend trips 

Purchasing the latest tech gadget 

Entertaining-out with friends (i.e., 
going to clubs, dancing, movies) 

Pampering myself (i.e., spa, salon) 

Spending extra on clothing 

Home improvements 

Dining-out 

TOTAL 

2012 

2011 

2% 

11% 

12% 

8% 

18% 

22% 

20% 

22% 

23% 

28% 

0% 

8% 

9% 

10% 

15% 

16% 

18% 

20% 

22% 

27% 

Other 

Monthly membeship fees (i.e., gym, 
country club, etc.) 

Sporting events 

Weekend trips 

Purchasing the latest tech gadget 

Entertaining-out with friends (i.e., 
going to clubs, dancing, movies) 

Pampering myself (i.e., spa, salon) 

Spending extra on clothing 

Home improvements 

Dining-out 

AFFLUENTS 

2012 

2011 

Any Trade-Offs to Afford a 

Summer Vacation (59% in 2012 and 2011) 

Any Trade-Offs to Afford a 

Summer Vacation (47% in 2012 and  50% 2011) 
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