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adidas Originals Pharrell Williams Campaign and `Tennis Pack II’

The adidas Originals Pharrell Williams delivery of the ‘Tennis Pack’ — highlighted by the McGinley-captured campaign art — features three Superstar Track Jackets, offered in satin cloth. Rounding out the assortment is a playful take on the Stan Smith sneaker’s sport performance roots, introducing the iconic silhouette in some of the same, brightly-coloured felts from which tennis balls are constructed.  The satin track jackets are offered in the same hues of bright orange, fluorescent yellow/green and solid white, all of which reinforce the optimism conveyed throughout the collection’s campaign art.

The collection will be available on 31 October 2014 at adidas Originals stores in Canal Walk (Cape Town), V&A Waterfront (Cape Town) and Menlyn Park Shopping Center (Pretoria).  

The collaboration between adidas Originals and Pharrell Williams is built on a vibrant sense of optimism, highlighting the importance of equality. Consequently, these same principles are the driving force behind the collection’s new campaign, captured through the lens of celebrated photographer, Ryan McGinley, art directed by Lloyd & Co. and styled by esteemed fashion editor, Jay Massacret.  
Featuring a cast of millennials of all races, ethnicities, and genders, the campaign depicts people from all walks of life, coming together in ways that signify unity and acceptance. Aerial views of groups forming shapes and symbols are combined with portraits of pairs of people sharing “real”, poignant and personal moments. These colourful, fun, and optimistic scenes epitomise and embody the spirit of Pharrell Williams and his ongoing work with adidas Originals. 

The campaign debuts with imagery focusing on product from the collection’s second, tennis-inspired collection.  Groups of people are seen from above, uniting in a field of green to form an equal sign, the ultimate symbol signifying togetherness, acceptance and strength. 
· For high-res imagery and more information on adidas-related news visit the adidas News Stream
· Follow adidas Originals on Instagram adidasZA and on Twitter @adidasZA
· Unlock the adidas vault to find out more about the brand’s heritage.

-ENDS-

About adidas* Originals – The iconic sportswear brand for the street (*adidas always written in lower case)

Adi Dassler’s vision was to provide every athlete with the best footwear for his or her respective discipline to help them get better, faster and stronger. This principle guided Dassler through his career until his death in 1978. With 700 patents and other industrial property rights worldwide, Dassler’s works speak for his permanent quest for perfection. His belief and tenacity still lives today in three adidas sub-brands—adidas Sport Performance, adidas Originals and adidas Sport Style.

Although the iconic 3 stripes have been the mark of an adidas sports shoe since the formation of the company in 1948, it was when the company expanded into the leisure sector in the 1960’s that founder Adi Dassler – and his wife Käthe – sought a new, additional identification mark for the brand. 

In August 1971, the Trefoil was born out of more than 100 ideas. Inspired by the 3 stripes, it is a geometric execution with a triple intersection, symbolising the diversity of the adidas brand and was first used in 1972 at the Munich Olympic Games, and has since become one of the most famous brand emblems in the world, celebrated its fortieth anniversary last year.

adidas Originals is the iconic sportswear brand for the street. It is born in sport heritage, but lives in contemporary lifestyles and strives to inspire all in their everyday lives. Innovative, classic and always authentic – there are certain values that adidas Originals stands for: authenticity, creativity and individuality.
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