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adidas Originals = PHARRELL WILLIAMS
adidas to Release Communication Campaign and `Tennis Pack II’

October 28th 2014 The collaboration between adidas and Pharrell Williams is built on a vibrant sense of optimism, highlighting the importance of equality. Consequently, these same principles are the driving force behind the collection’s new campaign, captured through the lens of celebrated photographer, Ryan McGinley, art directed by Lloyd & Co. and styled by esteemed fashion editor, Jay Massacret.  Featuring a cast of millennials of all races, ethnicities, and genders, the campaign depicts people from all walks of life, coming together in ways that signify unity and acceptance. Aerial views of groups forming shapes and symbols are combined with portraits of pairs of people sharing “real”, often-times poignant and personal moments. These colorful, fun, and optimistic scenes epitomize and embody the spirit of Pharrell Williams and his ongoing work with adidas Originals. 

The campaign debuts with imagery focusing on product from the collection’s second, tennis-inspired delivery.  Throughout, groups of people are seen from above, uniting in a field of green to form an equal sign, the ultimate symbol signifying togetherness, acceptance and strength. Each ‘part’ of the larger ‘whole’ to come, is a unique, distinct individual. Yet, once together, they form a stronger unit, one that communicates optimism and hope. The result is the absolute, visual expression of equality, conveying a synergy that can only be found through true connection.

The second delivery of the ‘Tennis Pack’—highlighted by the hopeful, McGinley-captured campaign art—features three Superstar Track Jackets, this time offered in a sumptuous, satin cloth. Rounding out the assortment is a playful take on the Stan Smith sneaker’s sport performance roots, introducing the iconic silhouette in some of the same, brightly-colored felts from which tennis balls are constructed.  The satin track jackets are offered in these same, spirited hues of bright orange, fluorescent yellow/green and solid white, all of which reinforce the hopeful, optimism conveyed throughout the collection’s campaign art.

Arriving in-stores starting on October 31st, prices range from 120€/USD for the Satin Superstar Track Jacket and 120€/USD for the Stan Smith sneakers. Participating retailers include adidas Originals Stores, select specialty boutiques worldwide and online, at adidas.com/pharrellwilliams.   

Expect one more product package in 2014 to be unveiled on November 25th and arriving in-store on December 1st 2014. 
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adidas Originals is the authentic lifestyle brand, symbolised by the Trefoil logo bringing heritage styles of the adidas history back to life in a way that is relevant to today’s stylish consumers. 
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