COMPETITIONS/PRIZE DRAW – CHECKLIST 
	Checklist
	The Competition
	Legal/Practical Issues

	Key Dates

When does the promotion:
· Start?

· Finish?

When is the draw?

When will the winner be notified?

When/how will the winner(s) receive prize(s)?
	The competition will start at 1359 on the 1st May and will finish at 2359 on the 3rd May.
The draw will take place on Tuesday 6th May and the winner will be notified through a direct message on Twitter within 7 days.

After replying to adidas, the consumer will be asked for their address and contact details for delivery of their signed adidas product(s). They will also be given contact details and asked to contact adidas/H+K in August to fulfill their Champion’s League prize.  Consumers must confirm their acceptance of the prize within 14 days of being contacted. If they have not responded in this time, adidas reserve the right to pick an alternative winner.
	Notification general position:

“An independent adjudicator will select the winner from all correctly completed and submitted entry forms on or around [DATE] and the Promoters will notify the winner within 21 days of the draw by email or telephone. If the winner fails to confirm acceptance of the prize within 7 days of notification or cannot make use of the prize for any reason, the Promoters reserve the rights to select an alternative winner.”
Any changes needed to this?

NO CHANGES NEEDED

	How to enter the competition? (+conditions and costs)

e.g.

Buy any item of adi …..?

(+answer question or alternative free route of entry) 
If alternative free route of entry, provide an explanation of this free entry route
What are the participating stores/websites?


	From the 1st – 3rd May adidas will be posting a series of clues leading to two-digit numbers on its own channels and on player and media partner Twitter feeds. On the 3rd May, consumers will be asked to combine all four double-digit numbers into one code. All users who correctly guess the correct ‘code’ will then be entered into a prize draw to win the prize.

Clues will be posted on adidas Facebook and Twitter channels, Footy Boots’ Twitter and Facebook channel and soccerbible’s Twitter and Facebook channels.   
	If entry into the competition is conditional upon purchasing a product, either a qualifying question (multiple choice will suffice) or an alternative free route of entry (e.g. apply for free online at www.jjb.com) is necessary to avoid it being deemed an “illegal lottery” under UK legislation.

It is possible to have free prize draws which are wholly dependant on the participants making a purchase of goods (i.e. no question or free route of entry needed) provided that no element of the purchase price of the goods is in any way linked to the opportunity to participate in the draw, i.e. we must not increase the selling price of the (relevant) products to subsidise the promotion.

This is only an option if we are the sole promoter of the competition. If we are a joint promoter, as we cannot control how our fellow promoter deals with the prices before and after the competition, we cannot risk being implicated (Competition Law/price fixing).
If a fellow promoter insists that we do not need a question/free entry route and does not agree to adding either of these, we cannot be a promoter of the competition.


	The Prize

A clear description of the prize and the number of prizes.

What is included in the prize(s) – travel/accommodation/food

+ drink

If an event (e.g. tickets to a football match), when will the event take place?

If the prize is a trip/holiday, what dates are available for them to take the prize? Are any dates excluded?

If hotel, what * hotel, half/full board?

If air travel, are transfers included? Are there specific airports which must be used?


	The winner will be awarded a pair of boots signed by an adidas football player. The exact boots and signature will be at the discretion of adidas. 
They will also be offered two tickets to a 2014 Champions’ League group game in England (including £300 towards accommodation and £150 towards travel). The exact game will be selected at the discretion of adidas.
	Consider the practicalities of transporting the winners to the event. Important factors to consider here are the timing of the event and also the age of the winners. 

If the event begins early in the morning, winner(s) may need to be transported to the event the evening before and accommodation may need to be provided.

If the winner is a child or a group of children, extra places must be provided for accompanying adults and school days must be avoided.



	Restrictions
UK residents only?

+18 only?

Limited number of entries?


	The competition will be open to consumers over the age of 18.  
	If the prize can only be claimed by those 18 years and older, the competition should not be open to anyone under the age of 18
e.g. VLM competitions

Consider travel and accommodation issues if opening the competition up to non-UK residents.



	Criteria for judging entries

Random from all correctly answered and submitted entries?

Specific criteria?


	All correct entries will be entered into a random prize draw. 
	All entrants must be judged on the same criteria.

	Data capture?

If a joint promotion will both parties be using the data?


	Data will not be captured for this competition. 
	If one or both of the promoters will be using the data captured from the competition for marketing purposes, the consumers must OPT IN. If a consumer does not OPT IN, their information cannot be used for such purposes:
Two opt in tick boxes will be required if third parties are going to use the data.
NB If we are communicating to: (1) an existing database or; (2) consumers who have OPTED IN, each communication must include an option for the consumer to OPT OUT/UNSUBSCRIBE.

	Intention to use winners in post event publicity?
	The winner will be used in publicity material, so we could require a consent form to be produced. 
	Where the winner is allowed to invite guests, if we wish to use the guests in post event publicity or promotional material, the guests must provide their consent. 
A consent form can be produced for this.

	Are offers available in conjunction with other offers?
	No
	

	Joint Promoter’s name and address
	Hill and Knowlton Strategies
49 Clerkenwell Green, 

London 

EC1R 0EB
	

	Insurance?
	No insurance will be required.
	If the prize is an event that we are hosting, the Finance Dept should be contacted with any insurance related questions.


