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adidas by Stella McCartney unveils new 
Spring Summer 2011 collection and celebrate with tennis player Caroline Wozniacki’s her world No.1 ranking
Hong Kong, January 7th, 2011 – Today, adidas launches the new adidas by Stella McCartney Spring Summer 2011 collection and toasts tennis player, Caroline Wozniacki, for her world number 1 ranking. 
Since the U.S. Open in 2009 Caroline has been the exclusive face of the adidas by Stella McCartney tennis collection. This year, she proudly secured the year-end number one ranking of the WTA Championships where she proved to be a real rising star playing in the distinctive Sport Performance collection. "Ending the year as the World Number One is the result of some great on and off court work with my trainers from the adidas Player Development Program.  I've learned so much this year and really enjoyed my tennis but I still feel I have lots to prove in 2011," says Caroline .
The Danish athlete will start the New Year in a good position and in a new dress from the adidas by Stella McCartney SS11 collection. In January, for the Australian Open, she will perform in the Ballerina Dress with pleated skirt and infrared seamless underwear and completed with the Eileithyia Tennis shoe in white, infrared and metallic silver and based on the renowned adidas Barricade tooling which provides the perfect mix of midfoot stability, flexibility and cushioning for maximum comfort. Later on in the year, for both Roland Garros and Wimbledon, the top athlete will make herself noticed in the Bodycon Dress with ruffles specifically designed for this tournament and inspired by Stella McCartney SS10 ready-to-wear collection.

The SS11 adidas by Stella McCartney collection continues to re-define and challenge traditional sport silhouettes. The functional fashion collection remains the only line available for women, which is a true fusion of performance and style, combining cutting-edge adidas technologies with Stella’s unique designs.

Inspired by summer outdoor activities from long country walks to music festivals, Weekender, the newest category for SS11 collection, fuses stylish outdoor designs with top-level technology: represented by 3xDRY® (water-repellent and anti-odour) within apparel, for maximum comfort. Highlights include the Blanket cape with military silhouette, the red sleeping bag and the fashionable rubber boots.

Stella McCartney says:  "The Weekender summer festival pack is a celebration of the season, people enjoying being outside and enjoying their surroundings and getting at onewith nature, using life to its fullest."

Alongside this season’s new category, the innovative seamless underwear line is also introduced, featuring soft hand feel (Polyamide touch) and no side seams, offering versatile and highly functional (CLIMALITE® technology) pieces suitable for all kinds of sport. 

Another highlight for Spring Summer 2011 is the standout brights in Run and Cycling with colours such as Magic Blue or Hot Coral and the ultra-fashion animal leopard prints, that work well teamed with other collections such as Cover Up and Studio. Highlights include leopard jacquard executions on performance pieces so that the cyclist or runner feels comfortable yet fashionable while exercising. 

This season’s collection also continues to offer new styles in Golf, Gym Yoga and Gym Studio, alongside Tennis, Cycling, Running, Weekender and the new seamless underwear collection.

The Spring Summer 2011 collection hits retail in around 633 stores from December 2010, including high-end department stores - such as Lane Crawford, Isetan, Harrods and Nordstrom - as well as adidas Sport Performance and Stella McCartney stores, leading e-retailers and selected sports retailers globally. Apparel prices range from around 35 Euro for the Performance Hot Pant and up to 450 Euro for the Weekender NC Performance Jacket. Footwear starts at around 50 Euro for the Auxesia Slide and goes up to 400 Euro for the Olivin Golf in the Golf collection. Accessories are from 10 Euro for the Swim Towel and up to 170 Euro for the Fashion Sport Bag. 

Note: adidas offers products out of two different divisions: Sport Performance (leading technologies) and Sport Style (Fashion Group and Originals). The adidas by Stella McCartney range is part of the adidas Sport Performance division.
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- Ends -
Notes to Editors…
Successfully grown since 2005, the adidas by Stella McCartney collaboration was launched with a spring/summer collection in February 2005 and remains a unique concept for women. The collection remains deeply rooted in sport and continues to re-define and challenge traditional sport silhouettes. The highly functional sports range consists of apparel, footwear and accessory pieces in Golf, Running, Yoga, Studio, Tennis, Swim and Wintersports fusing style with top-level technology for maximum performance: The highlight technologies are FORMOTIONTM and CLIMA365 within apparel and the women’s specific running technology in the Supernova Glide and Barricade V within footwear.
Other categories’ points of difference not mentioned above:

The Gym collection is split into Studio and Yoga:

Gym Studio 

Points of difference

* Delicate transparent and drapey details brought to sportswear

* More feminine, lightweight fabrics

* Light garments and soft colours

Gym Yoga 

Points of difference

* Simple functional performance pieces

* Sustainable

* Soft hand feel
Golf

Points of difference

* Smart military style

* Victorian inspiration

* Even more performance (3XDRY® technology: water-repellent, moisture-wicking and anti-odour)

Swim

Points of difference

* Sun, beach and fun! 

* Sunset all-over print

* Extended swim offer with additional surfing products

BARRICADE V is adidas’ biggest selling tennis shoe and provides unbeatable stability on court for all players on a wide range of surfaces. Featuring adiWEAR® – a durable, non-marking rubber – the Barricade avoids early wear and tear, essential for both practice and matches. The TORSION® System technology provides the perfect mix of midfoot stability and flexibility, while adiPRENE® cushioning ensures maximum comfort during even the longest of rallies.
adidas Player Development Program
The adidas Player Development Program was created in 2006 to address the individual needs of both junior and professional tennis players. The service offers a unique mix of advice and support, from coaching and fitness training through to hitting partners, nutritional advice and career management plans to nurture adidas Tennis talent over the coming years. Caroline Wozniacki, Fernando Verdasco, Sania Mirza, Grigor Dimitrov, Laura Robson, Raluca Olaru and Sorana Cirstea are some of the players currently participating in the program, which does not replace their own personal trainers but instead gives them an extra helping hand to build a career. Over 30 additional players including Ana Ivanovic and Dinara Safina, have used this free service at various stages in the past three years. Caroline Wozniacki has been part of the adidas Player Development Program since 2007.
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